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Topic:
How do libraries 
position themselves 
as key providers in 
information literacy in 
the new media age?
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What is

Media Literacy?

4

“Media Literacy is the ability to 
identify different types of media 

and understand the messages 
they’re sending”.

Common Sense Media
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Why Media Literacy?
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Why Media Literacy?

“Never have we had so much information at our 
fingertips.  Whether this bounty will make us 

smarter and better informed or more ignorant and 
narrow-minded will depend on our awareness of 

this problem and our educational response to it. At 
present, we worry that democracy is threatened by 
the ease at which disinformation about civic issues 

is allowed to spread and flourish.”

Wineburg, Sam and McGrew, Sarah and Breakstone, Joel and Ortega, Teresa. (2016). Evaluating Information: The Cornerstone of Civic Online Reasoning. Stanford Digital Repository.
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Who is our Target Audience?



Target Audience:
Teens 14-19

◎ Future voters.
◎ Lacking in media literacy skills.
◎ Influenced by social media and fake news.
◎ Critical thinking skills not yet fully developed.
◎ Parents ill-equipped to teach these skills.
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Why Teens 14-19?

“Our digital natives may be able to flit between 
Facebook and Twitter while simultaneously 
uploading a selfie to Instagram and texting a 

friend. But when it comes to evaluating 
information that flows through social media 

channels, they are easily duped.”

Wineburg, Sam and McGrew, Sarah and Breakstone, Joel and Ortega, Teresa. (2016). Evaluating Information: The Cornerstone of Civic Online Reasoning. Stanford Digital Repository.



Position the library 
as a trusted and 
expert provider of 
credible information resources 
(aka media literacy) for teens 
ages 14-19. 

Challenge Statement:
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Critical Questions
◎ What is already available?

○ California libraries
○ California schools
○ General media literacy 

resources
◎ How does the digital divide 

affect media literacy?

11



Key Findings: 
Public Libraries & Media Literacy

◎ Public libraries currently have 
no media literacy guidelines.

◎ People trust the library as a 
place for lifelong learning.

◎ Libraries can support 
educators as a solid resource.
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Key Findings:
Schools & Media Literacy  

◎ K-12 teaches research skills.
◎ Media literacy education is 

inconsistent and sporadic.
◎ No standardized or state 

sanctioned programs.
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Key Findings:
Existing Media Literacy Resources

◎ Underutilized
◎ Hard to find
◎ Difficult to determine 

validity
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Key Findings:
The Digital Divide & Media Literacy  

◎ Media literacy is still 
relevant for those who 
lack access to 
computers & the 
internet



Libraries have a 
unique opportunity

to address the 
media literacy 
education gap!
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Project Outcomes
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◎ Teens aged 14-19 become more responsible and 
informed users of social media.
○ Develop the skills and confidence to know how 

and where to find credible information.
○ Have increased awareness of library resources 

available through familiar devices.
◎ Library staff are trained to provide media literacy 

programs/resources to the public.
◎ Standardized guidelines are created to allow libraries 

to more reliably teach patrons about media literacy.
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White Paper Recommendations
◎ Tier 1 

○
○
○

Toolkit 
Staff training
High school 
partnerships

◎

◎

Tier 2 
○ Media literacy position
Tier 3 
○ Partnerships
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Tier 1

Media Literacy Toolkit
Quizzes
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Media Literacy Websites

Tier 1

Media Literacy Toolkit
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Library Tools

Tier 1

Media Literacy Toolkit
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Marketing

Tier 1 

Media Literacy 
Toolkit
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Tier 1

Media Literacy 
Training



2424

Partner 
With Local 
High 
Schools

Tier 1
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Media Literacy 
State Library Position

Tier 2
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Tier 3

Strategic Partnerships
Content Providers



27

Tier 3

Strategic Partnerships: 

Tech/Social 
Media 

Companies



What Should the California State Library Do?

1. Invest in toolkits
2. Publicize toolkits
3. Staff training opportunities
4. Create a permanent state-level position
5. Create grant opportunities 
6. Approve funding for partnerships
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